flocked applicator, spray pump and
roll-on) allow (o create infinite com-
binations. The pack can be custom-
ised thanks to the versanlity of the
material glass which can be en-
hanced with decorating technigues
such as 3D laser or inkjet.
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Silgon's expanded PCR beauty and
personal care product portfolio in Eu-
rope now includes an additional dis-
penser and skin care pump. The dis-
penser P2000 features the Pure Path
metal-free fluid path uwsed for the
meost sensit ve formulas, and the Aria
Prelude pump provide a cleaner and
more controlled experience. The ex-
isting PCR solutions include the
5D20c pump and the Mark VIl Mo
fine mist spraver, which launched
earlier this year

www_sigondispansng com

Texen's first eco-designed standard
mascara was developed with the
know-how of its Mavet factory in
France and the Texen Lob's work on
maternals. The result is a pack that is
both sustainable and made in Eu-
ropa. The mascarais part of the com-
pany's eco-design strategy built
around the Three Rs - Reduce, Reuse,
Recycle. The pack is made from re-
cycled [PCR) or bio-sourced material
sourced from the company’s materi-
als library and selected after techni-

i

cal stucies. It is offered with an eco-
friendly brush, made by Ponzini.
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Toly presented a number of material
and design-based solutions to the
challenge of sustainability. Ecozen
Claro is partly made from renewable
resources which means one of the
monomers comes from a source
other than oil. Clare is also semi crys-
talline which means that it can be
recvcled with PET. Sulopoc is both
bio-based (non-gil) and biodegraca-
ble. It is partly made out of wood and
is claimed to biodegrade faster than
untreated wood. Sulapac biodegrades
completely leaving no trace; i.e. no
micro-plastic. Toly also presented
various sustainable beauty-packag-
ing solutions for both make-up and
skin care. The company’s refill con-
cepis include their newly introduced
refillable lipstick and a wide selaction
of compacts.

W oy com

Packaging solutions

beyond a green approach

Aptar Beauty + Home, Copsum and
Strond Cosmetics Europe created a
cusiomisable foundation that can be
customised as desired. The aim was
10 create a foundation compatible
with the Neomix packaging, a bottle
with a double dispensing svsten that
allows the consumer 1o creale a new
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Aptar's Stor Drop is an aliernative oppli-
cotion method for very fluid found otions

Aptor's Meomix bottle with o double
dispensing svstem for creoting a
new product with just one click

PACKAGING

Geka's Polymorphe concapt: An inner bottle to be
combinad with metal shells in different shopas

Gaka’s exchusive twio-com-
panent fibre for more volume

product with just one click thanks to
the express combination of a skin
care or make-up product and a
booster. To create this colour and
care solution inspired by the skincare
make-up trend, Strand Cosmetics de-
veloped compatible foundations and
activator formulas that can compen-
sate for colour variations in skin tone
over the seasons or provide the per-
fect dose of glow. Consumers can add
to their foundation - available in two
light and medium shades for a flaw-
legs skin finish - a personalised
booster with a choice of two resulis:
a colour-activating serum to adjest
the foundation’s shade and match
their tan or a light-activating serum
available in three effects to give skin
a subtle pearly sheen to adjust the
shade to suit the occasion. Aptar’s
Star Drop 15 an alternative application
method for very fluid found ations.
The bottle has a mew generation
valve capable of releasing just the
right amount of product drop by drop
for a tailor-made dose for ergonomic,
hygienic and waste-free application.
Its pipette holds two patents: a cut-
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Silgan's Silgon's expanded PCR baguty
and personal care product portfolic

Fremi's quore-shoped packaging in recyclable gloss
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Egstman’s jars with
40% PCR content

Taxen's frst eco-designad
stondard mascora

Heinz Glos: 46% less

ﬂf L Egstman
. Cristol BVE00
¥ ™\ with Bigh

| percentoges
%, ¢

% = = ?‘“ of recycled Eostman’s Tréva for opogue

Mﬂf* A2 maizrial and colour-tinted packoging

material for the light version

off base that avoid s squins as well as
a tip, designed to form a beautiful
drop. The dispenser is reusable,
while the bottle is recyclable.

. S i g Fo”

Geka presented two new product col-
lections. The premium collection

PureObsession offers sophisticated
decoration effects on elegant packag-
ing, paired with high-performance
applicators. The collection includes
a mascara, a lip gloss, a liguid con-
cealer, a liquid eyeshadow as well as
a multi-benefit make-up brush and a
sophisticated clutch. The mascarm’s

B LUXE PACK MONACO AT A GLANCE

The 33 Luxe Pack Monoco had o total of 9,240 visitors, 52% of which were international
visitors from 93 countries. Attendance from the Middle East grew by 20% with visitors
from Soudi Arobia, Bohrain, the United Arob Emirotes, Kuwaoit, Qator, ond the Sultanote of
Oman. Mew visitors made the trip from Ghana, Gambia, Gabon, Cambodia, and the Philip-
pines. Visitors from Switzerlond, Belgium, Finland and Romania are on the rise as are
those from the United States, China, Japan, India, and South Korea.

The Luxe Pack in Green Award winners were Edelman in packaging solutions, Eastman in
C5R initiotives. The conferences ond debates were attended by o record number of 2,000
people. The session, dedicoted to sustoinoble development, ottrocted over 550 people.
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new Charmingloshes brush features
the exclusive two-component EOS-
bombyx2K fikre. [ts notches serve as
bulk reservaoir zones and act as vol-
ume boosters. Thanks to the
two-component fibre with the soft
outer shell, the application feels
smooth, while the stfi fibre core
helps to lift-up the lashes. The Poly-
morphe mascara packaging concept
iz based on a standard inner-bottle
with a basic round form that can be
used in combination with metal
outer shells in a variety of shapes
without any need of adjusting the
inside bottle. Parts get easily ocon-
mected by a special adapter. Addition-
allv, the surface of the metal makes
the product a high-quality, high-end
packaging option for all brands. The
collection consists of 4 polvmorph
mascara versions and is plaving with
new design solutions by using the
adapter as a fashion element. The
sguared a3 well as the round version
are shown one time with integrated
non-visiple adapter ring and one time
with visible adapter, highlighted as
exira design feature,

w8 knword com

Stoelzle presented the worldwide
launch in progress of the designer
perfume Promise De Jennifer Lopez.
The bottle shows vivid engravings on
which a metal plate, the brand’s sig-
nature, has just been placed in the
hollow. The fragrance’s colour takes
on all its light through all the facets
of the bottle.

waw sisalr mom

Verescence has also manufactured a
disruptive glass bottle with its
Sculpt'in technology for lluminare by
American lifestyle brand Vince
Camuto.

The design of the bottle was inspired
by the glassworks from Murano,
evoking the feminine and sensual
curves of a woman.

The asymmetrical organic inner
shape was realised thanks o Veres-
cence’s patented technology, creating
a play of light with the rounded outer
shape of the moulded glass and the
delicate pink hue fragrance. O
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